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ABSTRACT 
The market drivers and the role of consumer storage is evolving from traditional storage capabilities such as back-
up, file sharing, and capacity extension into media serving, content management, remote access, trans-coding, and 
many more. This transition is possible thanks to a new generation of high speed SoCs that have enough CPU cycle 
to run multiple applications and connect to multiple clients/users “simultaneously” with no degradation of 
service/user experience.  To take full advantage of this shift in HW design requires a new and fresh look at 
application development and distribution.  In the existing model, most applications are pre-packaged and shipped 
by the manufacturer. These are closed system with no or very limited ability by the end-user to add, modify, 
customize, or develop applications. This model has two major problems: first, it limits the ability of the user to 
customize and upgrade the device they own. The other problem is that it limits innovation by other third parties 
such as ISVs (independent software vendors).  In this talk we would exam in detail and propose a new architectural, 
distribution, and usage model for the future consumer storage applications. In summary, the move from a close 
system to an open application architecture. 
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